
U.S. Public Affairs 2018 Communications Calendar - “Build Our Base. Move the Middle. Engage the Elites.” 1.23.18 
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Ongoing | Continuity - paid keyword and themes search, micro moments on erences, events, gatherings) 

EMPLOYEECOMMS 

| eer IRY Forum HOU Forum 
Forum /Podnast ce 

Overarching message: corporate strategy and vision; amployes di during internetional visits throughout the yeer when possibbe 

MC HOU Forum HOU Forum 

| Overarching massage: corporate strategy 2 (e.g. forums, smal pup bunches} during International visits throughout the year when possible 

Special-Topic Employee Financial Results & ~ Renefite/Career Naw Peajecs 
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“Got a minute?" Public Tax Policy      
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Functional / Affiliates| ng functional communications (e.g. videos, forums, newsletters, coffee chats, etc.) 

DIGITAL & SOCIAL 

Permian Operations : 2 
Video Series P investment in America 

Ongoing social amplification of core business announcements, etc. 

Policy, Tach Wrarid Gas Baytown Stert-up 
Social Media {Launch Twitter & CEA vey LE & Lares TEES x See XOM Economic impact Study Highlights : 

LinkedIn Influencers] [Twitter] [SnapChat] [Geotargeting - [Twitter, Facebook, Instagram] [Twitter, Facebook, [Twitter] 

Twitter, Facebook] Instagram] 

Energy Qutlocle hv : 
Facebook, Instagram —e “ 

[ 3 ] [Facebook] 

NYSE: 

Bleombarg/CNBC 
Partnership 
[SnapChat] 

Analyst Meeting - "Stories" 

Agee “in tine fab" BS 
[Instagram] 

ENERGY FACTOR Ongoing story/content amplification of core business announcements, etc. 

Content features Technology, innievetion, Erviranmernt Jobs, Economy Technology, Innovation, Environment     
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