
BLOOMBERG TV VISIT ON AUG, 1 
  

  

  

Overview: Bloomberg TV will travel to BP’s Houston campus to film live broadcasts of 
“Bloomberg Daybreak: Americas,” Bloomberg’s flagship morning show focused on the important 
financial and global news of the day, and “Bloomberg Commodities Edge,” a program dedicated 
to the biggest names and news in the commodity world. A Bloomberg crew will film both shows 
from the Helios trading floor, with BP executives being interviewed for each program. 

Date/Time: Thursday, Aug. 1 

e 6:00-8:00 a.m. CST - “Bloomberg Daybreak: Americas” 
o (Brian Gilvary on 7:40-7:50 a.m.) - Group Results 

e 12:00-1:00 p.m. CST - “Bloomberg Commodities Edge” 
o (Susan Dio on 12:30-12:40 p.m., Orlando Alvarez on 12:40-12:50 p.m.) 

Note: “Commodities Edge” is typically 30 minutes in length but will be extended to a full hour 
for this special broadcast. 

Reporter: Alix Steel 

Steel is the co-anchor (with David Westin) of “Bloomberg Daybreak: 
Americas,” and the sole anchor of “Bloomberg Commodities Edge.” She 
has previously interviewed several BP executives for her programs, 
including Bob Dudley, Lamar McKay, Bernard Looney, Brian Gilvary, Tufan 
Erginbilgic and Spencer Dale. 

  

  

e Bob Dudley (March 2019, at IHS-CERAWeek in Houston) 

e Bernard Looney (March 2019, at Bloomberg New Energy Finance Conference in NYC) 

e Spencer Dale (February 2019, at Bloomberg TV studios in NYC) 

e Brian Gilvary (October 2018, remote from London) 

Format: 

e “Bloomberg Daybreak: Americas” - Steel will do a LIVE interview at 7:40-7:50 a.m. 
CST with Brian Gilvary. The interview will take place on the Helios trading floor during 
the second hour of the show’s two-hour broadcast. Gilvary will be the only BP guest on 
this program, though Bloomberg will likely invite and interview other non-BP guests on 
the set at Helios. 

  

e “Commodities Edge” - Steel will interview Susan Dio and Orlando Alvarez for this special 
edition of the show, which will also be on the Helios trading floor. The interviews will be 
LIVE, with Dio’s slot scheduled for 12:30-12:40 p.m. CST and Alvarez’s for 12:40- 
12:50 p.m. The first half of the program will be devoted to the day’s commodity news 
and may include non-BP guests. 
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Potential Interview Topics: 
  

e Gilvary: BP’s 2Q results, BP Group strategy, brief overview of IST/NAGP and other energy 
news topics of the day. 

e Dio: Recent momentum and growth of BP’s U.S. businesses, including U.S. onshore; energy 
transition investments in U.S.; reflections on first year in role women in energy; post- 
Harvey recovery/modernization of Westlake campus. 

e Alvarez: Overview of NAGP and trading floor, natural gas market outlook, role - and case 
for -- natural gas in energy transition. 

Note: While general topics and lines of questioning will be mutually agreed to beforehand, 
specific news topics/events may emerge that bring late changes. 

BP Objectives: 
  

e Convey confidence in BP’s strategic direction. 

e Highlight continued business momentum, globally and in the U.S. 

e Underscore BP’s unique expertise in physical supply and trading, innovative financial 
structures and world-class analytics and how they deliver long-term value. 

e Promote and defend role of natural gas in the global fuel mix. 

e Continue to position BP as a progressive and pragmatic voice in the climate discussion - 
and as a modern company and employer looking to the future. 

(Note: 2Q financial results and key messages to be included separately. Separate, more 
detailed talking points will also be developed for speakers. ) 

  

  

TOPICS/ISSUES COVERED 

BP in America 

U.S. Momentum 

IST/NAGP 

Lower-carbon Benefits of Natural Gas 

Energy Transition (and U.S. examples) 

One-year Reflections 
Women in Energy/BP 

Houston Campus 

Hot U.S. Policy Topics (ANWR, Methane, Trade, Carbon Pricing) 

BP Group Themes/Messages 

Key Excerpts from RWD Chatham House speech 
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U.S. Themes/Messages 

BP in America 

e BP has been operating in the U.S. for more than 150 years through our heritage 
companies. 

e BP has a larger economic footprint in the U.S. than in any other nation, and it has 
invested more than $115 billion here since 2005. 

e We support over 125,000 jobs across the country — including our 14,000 U.S. 
employees — and we reinvest every dollar we earn here right back into the U.S. 
ec    

  

e Since the (November) 2016 election, BP has announced a new $9 billion project in 
the deepwater Gulf of Mexico called Mad Dog 2, a $10.5 billion acquisition of 
BHP’s U.S. unconventionals assets, a $1.3 billion Atlantis Phase 3 development 
and a field expansion at Thunder Horse. 

U.S. Momentum 

e We are entering the third year of our five-year strategy and remain on-track to 
deliver on our 2021 targets. 

e The U.S. has been a big part of the story -- and remains a significant contributor 
to BP’s momentum. 

e Indeed, our U.S. business is really firing on all cylinders right now. 
o Upstream - 

= GOM  - 

e Expanded the Atlantis and Thunder Horse fields 

e Started up Constellation project 
e FID of Atlantis Phase 3 

e Over the last five years, BP’s net production in the Gulf of 
Mexico has increased by more than 60 percent, rising from less 
than 200,000 boe/d in 2013 to more than 300,000 boe/d 

today. BP anticipates its production in the region growing to 
around 400,000 boe/d through the middle of the next decade. 

= BPX Energy - Completed largest acquisition in 20 years with $10.5B 
purchase of BHP’s world-class U.S. unconventionals assets. The deal 
strengthens our position in the liquids-rich regions of the Permian, 
Eagle Ford and Haynesville basins. 

" Alaska - Celebrated 40 years of production at Prudhoe Bay and 
continuing to find ways to extend the life of the field. 

o Downstream - 
= Refining - 3 U.S. refineries all running well 
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= Retail - In 2018 in U.S., opened 176 BP stations, reintroduced Amoco 
brand and acquired nearly 200 stores operating under the 
Thornton’s banner. 

o Alternative Energy - 
= Wind - Remain one of the largest operators in the nation, with nine 

operated sites and interest in a 10". 
"= Solar - Growing in the U.S. via LightsourceBP, with first three U.S. 

projects announced and more to come. 
o Ventures - Since 2006, invested more than $400 million in dozens of U.S. 

companies (recent examples below) 
o Other 

"= Marketing and Trading - Continuing to improve our capabilities and 
providing a vital linkage between energy products and customers. 

= Shipping - Recently added six new, state-of-the-art LNG tankers to 
respond to growing demand for lower-carbon natural gas around the 
world. The vessels will help service a 20-year liquefaction contract 

with the Freeport LNG facility in Texas, as well as other international 

LNG projects in BP’s global portfolio. 
= Technology - Here in Houston, we continue to expand our Center 

for High-Performance Computing, which houses one of the largest 
Supercomputers for commercial research in the world. 

  

IST (Global) 

NAGP 

We connect BP to the world’s traded markets for oil, gas, power, refinery and 
chemical feedstock and currencies. 

Our combination of unique expertise in physical supply and trading, innovative 
financial structures and world-class analytics delivers long-term value - from 
wellhead to end customer. 

2,500 people worldwide in 23 countries 

12,000 customers in 140 countries 

BP is the largest marketer of natural gas in North America, selling more than 
20+ billion cubic feet each day, enough to heat every home in the U.S. for nearly 
two years. 

In an average year, BP’s marketing and trading business serves more than 3,500 
customers across North America. 

BP manages more than 11 billion cubic feet of transportation capacity and 
schedules gas flows on more than 140 pipelines across North America. 

BP is one of North America's top wholesale and retail power marketers and is 
the largest natural gas marketer in the region. This represents a crucial part of 
our broader strategy to advance the energy transition, since gas can dramatically 
reduce carbon dioxide emissions in the power sector. 

Natural gas is an important part of the solution/energy mix to the dual challenge 
- both globally and in the U.S. 
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e The U.S. power market relies on natural gas and various forms of renewable 
energy (solar, wind) to satisfy demand - and BP is well-positioned to satisfy this 
demand with its upstream gas business, wind business, and investment in the 
LightsourceBP solar business. 

e Our power team is committed to the dual challenge through its support of new 
gas-fired generation, wind generation, and solar generation projects - and is 
recognized as a leader in providing risk-management services to power generators 
and consumers of wholesale and retail power. 

e In addition, we are expanding our natural gas liquids (NGLs) business both 
domestically and globally. 

e BP provides its customers — including oil and gas producers, refineries, 
petrochemical plants and power generators — with hedging products and other 
risk management services that support capital investments and promote long- 
term economic growth. 

e It was the first energy company to register as a “swap dealer” — an entity that 
participates in certain derivatives markets — under the Dodd-Frank Act. 

IST (Other) 

e MARPOL 2020 - undertaking rigorous testing in preparation for new maritime 

pollution requirements that will significantly reduce the limit on sulfur content in 

marine fuels globally 

e BP is the largest supplier of renewable natural gas (biogas) to the U.S. 

transportation sector. Ownership in RNG production facilities in Michigan, 

Tennessee and Oklahoma. 

Lower-Carbon Benefits of Natural Gas 

e America’s energy-related CO2 emissions have fallen back to where they stood in 
the early 1990s. 

e The main reason is that gas has been displacing other fossil fuels in electricity 
generation. 

e Gas accounted for 32% of U.S. electricity generation in 2017, up from 19% in 
2005. 

e Over that same period, coal’s share of generation went from 50 to 30%. 

e BP sees natural gas as not only a “bridging” fuel, but also a “destination” fuel, 
since it can provide crucial backup generation for renewables such as wind and 
solar. 

e The industry needs to control methane emissions, but we can do it by developing 
and deploying advanced technologies. 

e BP’s Lower 48 business has achieved significant methane reductions through a 
number of voluntary actions. 

srnational Energy Age ly 16 issued a report making the climate case for 

    

gas, but with ca Axi mmary b 
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BP/Energy Transition 

e BP is taking action to support the world’s transition to a lower-carbon economy. 

e Weare limiting greenhouse gas emissions across our businesses while continuing 
to meet growing global energy demand. 

e BP has decades of experience addressing this dual challenge, and today all four 
parts of our business strategy are working to advance a lower-carbon future. 
Those four components include: 

o Growing advantaged oil and gas in the upstream - Invest in more oil and 
gas, producing both with increasing efficiency 
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o Market-led growth in downstream - Innovate with advanced products and 
strategic partnerships. 

o Venturing and low-carbon across multiple platforms - Pursue new 
opportunities to meet evolving technology, consumer and policy trends. 

o Modernizing the whole group - Simplify our processes and enhance our 
productivity through digital solutions. 

e Put more simply, BP’s strategy for advancing the energy transition is based 
around a basic framework: “Reduce-Improve-Create.” 

e We’re working to reduce emissions in our operations, improve our products, and 
create new low-carbon businesses while growing our established portfolio of 
renewables. 

e Globally, BP plans to allocate at least $500 million a year for low-carbon 
activities. 

e The transition to a lower-carbon economy is the challenge of our time. 

e No one company or sector can meet the challenge alone. 

e To deliver significantly lower GHG emissions, every type of energy must be 
cleaner and better. A race to renewables will not be enough. 

e That’s why BP is making bold changes across our entire business — by reducing, 
improving and creating. 

AET Investments/Examples in U.S. 

e BP has one of the largest operated portfolios of renewable energy assets among 
the major international oil companies, with a large presence in the U.S. 

o BP Wind Energy - Operates 9 sites in six states and holds interest in 
another site in Hawaii. 

o LightsourceBP - After BP announced in 2017 plans to spend $200M over 
three years to acquire a 43% stake in the UK’s Lightsource, the joint 
partnership has recent announced three large U.S. projects. 

» (May 2019) - Alabama Municipal Electric Authority, 100MW 
» (Feb. 2019) - Penn State Solar Project, 70 MW 
= (Feb. 2018) - Mid-Kansas Electric Company, 20 MW 

o Biofuels - BP has a joint venture with DuPont known as Butamax, which 
converts corn sugar into bio-isobutanol — a biofuel that is more energy rich 
than ethanol and can be blended with gasoline in higher concentrations. In 
2017, Butamax acquired existing ethanol plant in Scandia, KS, and is now 
working to add capacity to produce bio-isobutanol there. 

e Elsewhere, BP is the largest supplier of renewable natural gas to U.S. 
transportation sector. 

e Since 2006, BP Ventures also has invested more than $400 million in dozens of 
U.S. companies, including several recent examples: 

o $30 million investment in Calysta, working to enhance the sustainability of 
fish and livestock farming by generating their feedstock protein from 
methane. (Announced June 27) 

o $30 million invested in Fulcrum BioEnergy, which makes lower-carbon jet 
and diesel fuel from household garbage. (First commercial-scale plant 
under construction near Reno, Nevada, begins production in 2020 and will 
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convert 175,000 tons of household garbage into 10.5 million gallons of fuel 
a year.) 

o $20 million invested in Beyond Limits (artificial intelligence and cognitive 
computing) 

o Co-investing, alongside OGCI fund, in Solidia, which produces lightweight 
concrete in a way that can reduce its carbon footprint by up to 70 percent. 

In the downstream, BP Castrol — America’s No. 1 motor oil brand for consumers 
who change their own oil — offers a growing number of carbon-neutral engine oils 
and lubricants. In 2017, it launched Castrol EDGE Bio, a USDA-certified motor oil 
made with base stocks derived from sustainably produced sugar cane. 

BP also launched a renewable diesel unit to produce lower-carbon fuel at its 
Cherry Point refinery, completed a modernization project that has allowed its 
Cooper River Chemicals plant to reduce both the amount of electricity it uses and 
emissions it produces, and reduced its methane emissions in its onshore 
operations in the lower 48 states. 

Elsewhere, in 2018 BP partnered with Tesla to install a high-storage battery at its 

Titan 1 wind farm in South Dakota. This project is the first of its kind in BP’s U.S.- 
operated wind business and a potential step forward in the performance and 
reliability of wind energy. 

One-Year Reflections (and BP purpose statement) 
It’s a very challenging time for our industry, but also a very exciting one. 
Over our history, we’ve repeatedly faced moments of change and successfully 
adapted to meet the growing needs of billions of people. 
The energy we provide truly helps advance human progress. 
Today we find ourselves embarking on another transition. 
The world is looking for us to continue to provide energy to fuel economic growth 
and improve lives - but in new ways, with cleaner emissions. 
This dual challenge is one of the foremost issues of our time and particularly 
relevant to our industry. 
it t presents | BP with as sorts of exciting Possibilities. 

  

Women in Energy/BP 
(Excerpt from Women Offshore UNITE conference speech) 

We now know that true excellence requires a workforce made up of people of 
different backgrounds, ethnicities and genders. 

At BP, we haven’t fully cracked the code on this, but we continue to make 
progress, especially when it comes to increasing the representation of women at 
the senior levels. 

Examples: 
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o Women now leading three critical U.S. businesses (GoM, Alaska, oil 
trading) 

o BP America Board of Directors. 18 months ago, our 10-member board had 
only one woman. Today, it has four. 

o Today, 50% of non-executive directors on BP PLC board are women. 
© Two women on Group executive team in London (not one a year and a half 

ago) 
o In global roles, we have women leading BP’s global upstream engineering 

and our global shipping business. 
o And last year, | became the first woman to become chairman and president 

of BP America. 

e We’re enormously proud of our progress and we have made a commitment to 
continue this. 

e Acommitment at the corporate level is an absolute must for women professionals 
to advance and thrive. 

Houston Campus 

e Houston is the company’s U.S. headquarters, and it is home to the largest 
concentration of BP employees in the world, with more than 4,000 working across 
the region. 

e The Westlake campus is the primary hub for BP’s upstream business in the U.S., 
and a main location for its gas-trading business. The company’s Gulf of Mexico 
business and its wind energy business also are based in Houston. 

e In August 2017, Hurricane Harvey did significant damage to BP’s Westlake 
campus, flooding the main Westlake One office tower (and child care center). 

e Since then, work has been underway to repair the damage as well as to upgrade 
and modernize Westlake One. 

e It’s been challenging, in part, because we’ve been re-instating our main office 
tour, an older building that we’ve taken the opportunity to modernize. 

e Over the course of 3Q 2019, we will introduce a new Westlake One first floor 

experience featuring a new lobby and cafe along with best-in-class destination space 
and amenities. 

e The goal is to create a modern, agile and inclusive work environment that fosters 
innovation and collaboration. 

e It will truly be representative of BP as a global energy company with major 
presence in the U.S. 

  

  

Arctic National Wildlife Refuge (ANWR) 

We review access and exploration possibilities worldwide and consider participating only 
if they are consistent with our business strategy, competitive with opportunities we 
have elsewhere and we are confident that we can operate safely and responsibly, 
meeting regulatory requirements and our own high standards. 
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Redacted - First Amendment 
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Redacted - First Amendment 
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Redacted - First Amendment 

  

Background 
o Although ENGOs, academics and companies like BP and XOM have called for 

Congress to enact carbon pricing legislation, the current prospects for this 
are weak and it may take years for it to gain traction in Congress. 

o Inthe meantime, BP is continuing to engage with CLC and other groups to 
develop and advocate for potential future legislation by Congress, while 
also advocating for well-designed carbon pricing legislation in the states. 

  

Climate Leadership Council/ Americans for Carbon Dividends 
e New funders of Americans for Carbon Dividends include BP, Shell and EDF 

Renewables totaling $2.2 million over two years. 
e BP has committed one million dollars to their efforts - $500,000 a year for two 

years. 
e The bipartisan climate solution proposed by the Climate Leadership Council 

would put a fee on carbon emissions and refund all the money directly to the 
American people through quarterly payments. 

e According to the CLC a carbon fee starting at $40 per ton would exceed the U.S. 
Paris commitment by a wide margin and achieve far greater emissions 

reductions than all prior climate regulations combined. 
e Acarbon fee would send powerful signals throughout the economy, steering 

businesses and consumers toward a low-carbon future. It would encourage 
businesses to invest in the next generation of clean technologies and provide 
households an incentive to upgrade their appliances and take other steps to save 
on carbon. 
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Participation in CEO Climate Dialogue 

e BP supports the Paris goals and has long advocated for a well-designed, 
economy- wide price on carbon to help deliver them. 

e We are proud to be a part of the CEO Climate Dialogue, which will help 
inform the bipartisan discussions needed to enact effective carbon- 
pricing policy in the US. 

e Only by working together - industry, government and society - can we 
solve the dual challenge of providing more energy with fewer emissions 

and move toward the low-carbon future we all seek. 

  

BP Group Themes/Messages 

e We know where we are going: We have set out a clear direction of travel 
with our five-year strategy and are executing it well. 

e We like what we have: We have worked hard to shape a portfolio of world- 
class assets and distinctive market positions. 

e We are already in action: We recognize and are embracing the energy 
transition. We see possibility and opportunity in it for BP. 

e Weare optimistic but realistic: The precise pace and trajectory of this 
transition is unknowable. It will depend on consumer preferences, 
technology and policy changes. 

e We know what it will take to win: Which is why our strategy allows us to 
flex and adapt - the winners in this transition will be those who learn fastest 
and have a portfolio that adapts the quickest. 

e Weare part of the solution: We see ourselves as part of the solution, but 
we must be financially strong to deliver. That means making sure we are an 
attractive investment throughout the energy transition. 

  

  

  

  

  

  

Key Excerpts from RWD’s speech at Chatham House in London on July 16 

awa y CU ul t ure ane C pith 5 

“Where we harne ess nature’ Ss powe 

and nurturing peatland   
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B pab global reach, 

not just part of the future, we’re an in nportant part of the solution. 
‘That’ s not to say we’ll be the same companies. 

BP, we've never sopped evolving and m 

    

began doing      

  

d say it has to be carbon pricing, 
because it impacts the consumer b behaviors V vhich dictate corporate investm ent." 
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