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India campaign objective 

      

   

      
   

  

| Indian opinion leaders in Delhi 

  

    
      

& 

® J associate ExxonMobil's gag 

e f communicatigg that ner-burn al gas fromm ExxonMobil helps 

reduce air pollution 

ExxonMobil 
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Corporate advertising: the Indian perspectiy 

    
   

¢ Does not shy away fro 

though could bé 

e® Frovenan 

ExxonMobil 
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The reality in Delhi is:    
   

   

e Air pollution is an absurd reality 

Wapenefit-related 

ExxonMobil 
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3 creative approaches for consideration 

ExxonMobil 

CONFIDENTIAL 

Route 1 & 2 

Air Pollution as the f 

and canvas to pitch 

  
ptation and cooking... 

while also being a cleaner- 

burning fuel that helps in 

reduce air pollution. 
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ROUTE 1 

   

  

   
Air Pollution is so comm 

that everyone w@mts to fi    
    

      

tshould affect us all.” 

  

   

    

i inspired by the innocence of 

and their ability to find the right and 

pie solutions to complex problems    
ExxonMobil 
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ROUTE 1 

Script 

    

     We see a little girl in front of her playhouse. 
She’s setting up her dolls, tay tables, chairs etc. 

Her mom is watching her indulgently. 

The child very meticulously cleans the dails, the chairs, the tables. 

place. 

She then proceeds to clean the dalthouse. 

Her mom continues watching her with an arnused sm 
Then the child goes off somewhere and cares back 

She then dips the sponge inte the bucket and praceed 

(tlooks almost as if she cleaning a trang 

    

ouse and places it a foo and sweeps the 

          

    
    af bucket of water a 

vipe the area right In fr 

hat we can’t see.) 

     

  

   

   

    
    

    

   
    

  

She asks her daugh 

The daughter replies 

VO: ExxonMecbil fs & 
he air.” 

p hornes, moves vehicies, and powers industries. Natural gas car 

SUPER: ExxonMobil #Unexpects 
We can have the ExxonMobil lo sent on the top right hand corner of the screen throughout the commercial. 

ExxonMobil 
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ROUTE 1 

ExxonMobil 

CONFIDENTIAL 

Eaxnatintad   
  

  

  

ee oH 
tendon Spusteorad 

  

Exxon habit 

  

Jominde BRCOMDIT         
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ROUTE 2 

       
      

    

   

Air poilt 

Air Pollution disrupting the Ii 

of Delhi-ites     
        

ing disrupts our everyday way 

nt to quickly find ways to bring 
3 

ExxonMobil 
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ROUTE 2 

Script 
   

   

    

   

  

   

  

   

    

   

  

        

  

The film opens in a park, early In the marning, we see an old man jogging, as the 
SUPER: “Jogging is hesithy.” 
Cut to a couple in a crowded market smiling at each other anc eating gcl-ganp, 

SUPER: “Eating out is romantic.” q 

Cut to a teenage gir walking happily with her dag on th 
SUPER: “Walking your dog Is fun.” 
Cut to a smal gully (smaii street) where we see childs 
SUPER: “Playing is a thrill.” 

Cut to a wide shot of few elderly peoples a laughter 

SUPER: “Laughing is therapeutic.” 

Cut to a farnily enjoying their picnic in a4 
SUPER: “Picnics are relaxing.” 

lands thrown up in the air. 

As the VO plays we see a 

And slowly an animetion o SBIL appears over ail the visuals. 

We can have the ExxonMobil esent on the tep right hand corner of the screen throughout the commercial. 

ExxonMobil 
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ROUTE 2 

      

  

  

inexpectedinergy Ean BAe i 

  
ExconWviobil 
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ROUTE 3 

   
   $to bring to focus 

Ural Gas and the        
Versatility o 

ExxonMobil 
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ROUTE 3 

Script 
Film: The Versatile Natural Gas 

    

     VO: Imagine an energy source     
We see an ExxonMobil lab, where a couple of scientists are pointing at = screen, sho 

VO: That'll ight up our homes, 
    revealing what 

    

   
   

  

   

  

Cit to the close-up of 2 bulb lighting up and it zooms out te show 

Vr And cook cur meals. 

Cut to the close-up of 2 pressure cooker's whistle going off. 

VO: One that will move our vehicles, 

    Cat to the close-up of 2 tuk-tuk’s wheels a fleet of tuk-tuks on a highw 

    

  

VO: And power our industries. 

  

      

   
     

   

Cut to the cle 

  

to shew several 

VO: But most important | 

Cut to the skyline of Deih os 

VO: Presenting Natural Gas i ing fuel that can help improve the air quality of Delhi by lowering emissions. 

We see a quick mantage of nol running, and machinery in a factory coming ta Hfe... And slowly an animation of ‘Natural gas 
from EXXONMOBIL forms over 

SUPER: ExxonMobil #Unexpecte 

We can have the ExxonMabil loga p on the top right-hand corner of the screen throughout the commercial. 

ExxonMobil 
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ROUTE 3 

  
ExconWviobil 
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ROUTE 3     

      

   

anticbit 

  

antsabit 

  

, Exxortiebi 

Dear Adinva, 
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NEXT STEPS 

    

    

1. Obtain alignment on concept direction J 

2. Develop testing stimuli April 1- 6 

3. Delhi focus groups April 8 agg 

ExxonMobil 
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2019 

  

rticulations Tested 
  

CONFIDENTIAL 

fuluae of enecray 
ye working with 
iS. SIS UGS and 

Agia, including 
of Techmclony, t 

e wilh lower 
om carbon cactus 

PiCla GBENs fo | 
ity, cleaner bu 

Ural G85 DaSee 

noes. Hoan hele 
owt more   

Proprigiary 

  

geo) Durning ne 
m Exeonilanl, 

power for Grow 

BY Omissions and 
uculates inan uy 
is. Making alu 

der tue! for he 
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Proprigiary 

Performance Message ReSOnaNCe — Top Boxtested at 95%) 
    

  

  

       
= significantly higher than one / two / all three (other) articulations tested 

8 QV iS 
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