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2018 C&EA campaign framework

The transition to a lower-carbon sconomy is the challenge of our time and BP Is tsking action:
=  Reducing emissions in our operations
«  Improving our products

= Greating low carbon businesses

5

BPF is building = strong track record of dalivering on our plans and growing across our businesses:
= Growing gas and advantaged ol in the Upstrean = Maodernizing the whals firm

= Market-lad growth in the Downstream = Safety and operstivnal sxcellence
= Venturing and low carbon across multiple fronts

o

Owerarching BP campaign
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The challenge

in the public arena, there is ongoing commentary that aims
to discredit gas as part of the future energy mix in three ways

3
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“Gas might be lower carbon than coal
it's still a fossil fuel.”

clean energy sou L upstream oil and gas irresistible fu
’transitmnmaiuw ‘ _ o : : 019, apart from ‘Safﬁ‘ mi:am
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Ve don’t need gas; we should switch 15
an all-renewable future right now.”

bl

PINARCIAL
FIMES

Che

OXFORD

A world powered by
renewable energy

The Big Green Bang:
how renewable energy
became unstoppable

Stanford
Roadmaps for an
Alil-Renewable Energy World

Clean Energy: The
Future is Here

By 2030, renewables
will account for half
of the world’s energy

ow YJork Times

A renewable
energy boom

Africa might leapfrog
straight to cheap
renewable electricity
and minigrids

mix
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“(Gas doesn’t support climate goals when
you take methane emissions into accourit.

Hox
| SRR :  IHUFFPOST:  ExxonMobil moves tocut its

| oot are now telng o
| Ehedr fastest pace In decade

- Methane Rule Endures, Common Sense

; y - methane emdssions
| Provails

Shell Lounches atham

T X ek Dimes
A Much-Needed Step

o Methane Emissions |

Moy

B Pk Bionas ‘

 Ftare of Natural Gas Hinges

Con Stanching Methane Leoks | shueeposy:

s time for the gas majors to tackle

ane: The et

methane
e B Boork Wimen Forbes ‘ _ ‘xms o g
LIS Moves to Limit Tnvestors Squeering O & Gas Developers To i g graen
Emissions of Planet- {out Methane
Warming Methane
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/hy methane matters

Methane (CH,} accounts for 20% of GHGs
Oil and gas accounts for nearly a quarter of this 20%

Methane is more potent than CO, because it is more
effective at trapping heat

it only lasts in the atmosphere for 10 years before
being broken down so it's impact is short lived,
therefore any reduction in the rate of emissions has
an immediate effect

But.... there is incomplete understanding of how
methane behaves in the atmosphere

“A mystery about global methane trends just
got more muddiad... High degrees of
unceriainties remain and future work is
reguired to reduce those uncertainties.” {2017}

Oil & gas
R —— o -
contribution

?
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Current methane initiatives — industry particip

G} & Gas Climate
Initiative {OGCH

Raducing methane
emisslons Roross
the natural gas valus
chain

World Bank “Zevo
routine Haring
by 20307

Global Gas
Flaring Reduction
Partnership

Climate and Clean
Ay Cosglition {CCAD)
O&G Methane
Partnership

APL Envivonmental
Partnership

x £ imiviat
S}iii’“ﬂf‘?‘;a?;’ of initiative

2017 announcement o miove inwards ‘near fere’ methane
emissions,

Launched Novernber 2017, Tt
methan HIRroVe

Launched 2002, &lmed at increase use of natural gas assod
with oif production by reducing Haring.

20

Launched September 2014, Aimn is for oil and gas companies to
identify and reduce methanes emissions cost effectively.

sember 2017, Environmental partnership to
tong in methane,

oy
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The opportunity for BP

Launch a communications campaign to:

= Explain the benefits of gas as a transition and destination fuel -
lower carbon; partner to renewables; vital to meet Paris goals

= Address the weakness of gas — demonstrating leadership on
methane challenge

= Position BP as strong gas player - key part of BP’s low carbon
strategy

8
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Target audiences

= Target opinion leaders

* Focus on key geographies

that matter to our business

= Sot context for successful

local policy dialogue

10
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Campaign strategy

Respond to those discrediting gas in three distinct ways:
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bp
Core messages

= Shundant, affordable and haif the carbon intensity of coal when burmed for power ganeration

= Aozafe, clean, reliable partner to renswables [hetter than 2 coalranewables partnership]

® A& resilient, flexdble fusl {0 powsr clean, low carbon mobilit

= Yialto mesting the Paris climate goals

= Mors potent than carbon; a rapid snd sHeotive way to mitigats global warmi

BF is working with parthers 1o sontribite new data 1o sid the world's understanding of methane and the ability 1o a0t

= BP is aotively reducing methane smissions in its nwh operations

= Deep sxperience of gas explorgtion and production - greatest projectsd grovah in gas production of alf super mag

= Daveloping some of the world's biggest gas rescurces including L48 (US), Khazzan (Oman) and Shah Deniz 2 (AGT)

= Sdvantaged positions in global gas trading and supply 12
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ringing the campaign to life

Build trust by:
Join the ongoing = Working in partnership &
. on commitmentto | . . '
conversation understanding of pros Acknowledging what we
low carbon future

don't know
and cons of gas
“Learning out loud”

_ Providea
~ drumbeat of news

13
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Campaign activity — summary

Provide a drumbeat

of news
1. Publish independent data on i. Host global stakeholder 1. Elevate key actions from 1. Use hero projects as live
methane with Princeton events Upstream Methane proof points on the

{science cycle) and tech Develop open innovation Leadership Plan case for gas
partner (monitoring) challenge = Share publicly what is 2. Build bank of stories to
2. Create agenda-setting Deploy senior leaders to tell happening in the support the campaign
aEn: the gas story ?eu;;r;gizfrom iangeE 1o 3. Feature credible external
« V\{hlte paper on gabsl as iRl sitite oF rsthana rasthadalonies and voices on BP platforms
parier i menawablss leadership across Upstream standards 4. lLeverage BP set pieces e.g.

= Make the movie on Tech Qutlook

Establish network of
methane

methane ambassadors
= Deep-dive features on
methane management

14
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1. Publish new independent data on methane challenge

=l PRINCETON
UNIVERSITY

Global research view:
Science cyele of methane

Explain scope and purpose of
new research, then findings as
they emergs in 2019

Basis for stakeholder
sngagement {see slide 14)

Package as digital/media content

| world's

meaningful contributionto
anderstanding ofthe methane
sspe—andabiliiveioanr

& BP to join the convers

Enabl
k- #
 Denvonstrate the
seripusness of BF g intent
; : .
£

Tach parinar TRC

on with

: Operational view:
 Satellite/hyperspectral monitoring

Promote findings from pilots on
high tech methane monitoring
and guantification

Share with indusiry to enhance
wider knowledgebase

Package as digital/media content

15
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enerate agenda-setting content

Publish BP-funded Short film explaining the Tell success stories
imperial College research on methane challenge and highlight learning in
intermittency and integration to reinforce leadership face of complex challenges
costs, highlighting role of gas on the issue; springboard ‘ ‘,

as a friend to renewables. for setting out BP’s * Reducing flaring - Angola

ambition and approach. = New technologies - Oman

= Mapping and tackling the
challenge - Lower 48

16
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= in partnership with Princeton

PRINCETON
UNIVERSITY

= Build relationships with ~100 experts and
influencers globally: academia/energy
specialists/public policy/NGOs/media

®  Explain scope of Princston research and
what BP is doing 1o grow in gas and
understand and fackle methanes

i

§ : [t e
Exsc speech at Princeton or Washingion
Publish insights from roundiable series

Announce plans for BF's future action e.g.
deployment of methane reducing
technologies

Amplify with external comms, e.g. op-ed

- Washington
London ne

Biddie East/
Asia

17

BPA_HCOR_00306778



Work with Upstream and Group Technology fo
identity a relevant methane issue on which to open
source ideas e.g. how methane is broken down GE Ecomagination

Challenge

Partner with digital crowdsourcing firm to offer
grants to academics, entrepreneurs, NGOs, young = Launched open competition

engineers to pursue their idea/project for entrepreneurs to revamp
US’s aging power grid

Judged by BP Science & Engineering Council «  Recohved 4000 aririas - 180 aountiss
{chaired by Angela Strank)

Amplify with media partner

18
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= Develop deep-dive briefing pack to ensure = Promote culture of methane leadership
leadership is fluent on methane challenge across Upstream

= Workshops for Group Leaders to prepare them = High profile recognition e.g. via Helios
to engsge with a wide range of stakeholders
= |nternal events with external speakers

= Articles on BP channels: One BP, Upsiream
intranet, Yammer

20
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Use a team of senior experts and/or
voung leaders o communicate
internally ~ showeasing the spirit of
enterprise and ingenuity.

Leverage as ambassadors for
external communications -
ilustrating BP's lsadership in the
face of the challenge.

21,
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Deliver RSRs of 3 Mte (gross)
from Upstream by 2025

Eliminate routine flaring by 2030

Commif to maintaining methane
intensity at or below 0.2% (TBC)
based on the current metric and

disclose our progress against this

S

Davelop Maethane Saving Rulss,
and support industry adoption
across the gas value chain,

Develop and implement a multi-
yvear plan detailing how Upstream
will demonstrate leadership in
tackling the methane challenge

Implement cost-effective
continuous methans monitoring
and measurement at our sites.

Ensure strong BP voice in all
partner activity on methane s.g.
GGCL, CCAC, IPIECA, OGP

&
22
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_Provide a ;drumbe’at Qf héwsv 5

1. Highlight hero projects as live proof points

_SouthenGasCorridor il lower4s [l KhazzanPhasel,Oman
Media engagement opportunities: Media/stakeholder trip: Media/stakeholder trip:
Data on switch from coal Demonstrate how BP is Showcease state of the arl mathane
Show how 8GC gas is helping understanding and tackling the managemant in action — a facility
Europsefspecific EU countries shift methane challenge in one of its built with methane in mind.
from coal biggest onshore operations.

Delivering on Europe’s climate
goals - based on lower carbon fusl
mix and drawing on modelling by
Oxford University

23
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_ Provide a drumbeat of njéws v

2. Build bank of stories to support all aspects of t

Gas and High efficiency
the global gas burning
economy stoves

18T-led plsce on Target Neutral-led
changing world of piece on how gas iz
global gas markets bringing ensrgy 1o

developing markets

Embracing

LNG driving digital to change
growth of global the game on
gas market methane
monitoring
fow the ENG explosion
is driving globat gas IT&S/Group Tech-lad
trading piece on new

technigues to maonitor
and quantify emissions

1.

2.

3.

4,

5.

campaig

Target stories to different journalists:

Energy

Environment

Science & Technology
Transport

Foreign correspondants in target geographies

Use as basis for:

One-on-one journalist briefings
Journalist roundtables

Content on BP channels

24
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Provide a drumbeat of news

3. Feature external voices on BP platforms

increase visibility and credibility of BP through a series of thought-pieces from
high profile, respected voices

~ Gas-partner M Tacking [ Theroleof CCUS

Goren Strbac, _ Stephen Pacala,  Steven Hazeldine
Profesaoy of Eneray  Brotessor Princeion Professor of Geosclonces,
Systemne Imperial Uollege . Ervironmental lnstinge Edinburah University
Landan

25
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_Provide a ;drumbe’at Qf héwsv 5

4. Leverage BP set pieces

Re-package gas insights as stand alone content
for BP channels, media and engagement

_ February =

B Energy |

Chstlon

BP Energy BP Technology Sustainability BP Statistical Review
Qutlook Qutlook Report of World Ensrgy

26
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Looking ahead — opportunities into 2019/2020

.

Host a global summit Establish a new research Establish an emplovee increase BP visibility on
reaching beyond oil and centre / project with challenge ~ internal prize gas by sponsoring
gas - COnVening across partner - responding o an for helping to crack the a key global platform.
sectors on the msethanse apportunity from 2018 methane challenge.

chalienge e.g. agriculture, programma,

construction. Work
with media pariner io
extend reach.

W w RLD Mﬁ’”ﬁé i’%%
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.. by
nitial 12 months ’

Content creation (white papers, methane film and publishing new research) $180,000

der roundtables (3-4 event

Open innovation challenge crowd sourcing partner and digital marketing $250,000

External experts on BP platforms — 3 short films {minimal cost if just written word not film) $50,000

Benchmarking reputation research in UK, US and China $100,000

28
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leasuring success

2018 2018 2020

29
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