
Next gen mobility — strategy on a page 
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= Demonstrate bp as a leader in next gen mobility 

= Create awareness and understanding of bp’s next gen mobility vision and strategy 

= Support advocacy efforts to shape the regulatory environment for business success 
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Audiences — what do we want them to know ?* 

bpi is building significant Se tot help | 

_decarbonise transport — _ 

bp is making progress against its | strategy — 

‘commitments and creating value for the long-term 

bp ¥ a member of the consortium which helping — 

reduce co2 for road freight by 2030 . 

bpe can be the partner of choice to offer integrated | 

low carbon solutions, especially i in EV charging — 

_ Awareness of f bp s needs to help build viable fast | 

_ charging networks — 

  

pi is building fast charging networks t to make the 
_ switch to EVs easier 

tek is open to collaborating with the ae in 

_ industry to deliver our strategy © 

Feel excited and energized by? the 

_ progress we're making © 

pi is a top player in its chosen markets for Ey 

_ charging andi is driving’ the EVolution — - 

fp is in growth mode and offers arent 

_ opportunities to transform mobility   
*to be refined through narrative process 
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  New bp pulse home 
available (summer) 

  

      
     

    

   

   

    

       

     

        

    
    

      

         

  

   

    

   
Park Lane hub 
partial opening 

  

        
reenow partnership _ 

First Ghia charger 

| — - OO LZ in Germany 
charging == x  —(C———— SO ~~ Paralympian 

_ — campaign 

  

    
   

    

    

   

    

Aral / MOIA 
ride-hailing 
partnership 

Se reside “500 UFCs in 
nglaunch / operation 

  

tal providers 

op digital platform 
& multi partner 
loyalty (4Q) 

    
   Switched ON Cities 

‘thought leadership’ 
marketing campaign 

   
‘Casto! ON roling     

  

   

[Castrol Reignite 
master brandrefresh] 

  

   Jaguar Racing content — highlights product benefits of using Castrol ON ++ Linkedin marketing campaign targeting OEMs with Castrol ON content|     UH 

           VERA 

i ah 

Production anno 
2 tbe _         ‘New SAF offer 

‘book & claim’ 

  

ff) Business milestones promoted across social & press releases 

BPA_HCOR_00173411



2021 communications programme: three key tactics 

Foundational content ~ Business progress ~ Mini moments 

  

  

Develop core, foundational content and key messages to tell bp’s next gen 

mobility story and define activity framework 
Objective 

      

  

1. Create overarching narrative and key messages, based on new FM&S roadmap & Castrol 

2. Plan and deliver global content, in conjunction with channel owners, for: 

* evergreen bp.com page/s 
¢ video story — long and short format; talking heads including partners 

¢ conference presentations 

¢ core social media assets/posts, 

Activities ¢ fast facts infographics 

stock photography 

media-trained experts 

    

3. Identify and create key EV explainers — in collaboration with UK team 
4. Events — identify priority events for FM&S plus Castrol 

5. Proactive media opportunities — e.g. Today programme series — making journalists aware that 
An te Annan tn anntrihiita tn indiretry aetnriae RPaniirac ananny ernnnrt an Dartlandnd 
VV Pe) YUP LU LUTILIITVNULO LU TIIUUSLI y VLULTICO IIOUYUTI Co ayorvuy VUPPY! L »0.YU: 1 VilIcaqiiu:         
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2021 communications programme 

Areas of activity to raise the profile of bp’s next gen mobility strategy 

Objective 

  

Penis 

  

Tell next gen mobility story by showcasing business progress through combining 

and amplifying milestones 

  

  

BUSINESS PROGRESS 
1. Media 

Ongoing outreach to introduce key spokespeople to target trade and specialist media. Wrap 
regional announcements into single larger pitches to update progress. 

2. News flow 

Developing core communications materials for news announcements and update content hubs 

to reflect big picture. 

3. bp group social 

Seeking ways to leverage existing bp channels more regularly, including LinkedIn, Instagram 

and Twitter. 

4. Leadership blogs and employee advocates 
PanlAszina kwto ERAS C ta4qm AR | TALaAIA tRARaAtha 
WOCVIOYITIG UP o FIVI&o Lodi! OF! LITIKCQIT, LOOQCLTIT r 

Junge, Mike Nakrani, Akira Kirton, Sophia Nadur)   
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2021 communications programme 

Activity to raise the profile of bp’s next gen mobility strategy 

  
Signature of full EV charging contract with VW Group 
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2021 communications programme 

Areas of activity to raise the profile of bp’s next gen mobility activity 

Objective 

PV aba (sto 

  

  

Position bp as leader in next gen mobility (in sync with UK and policy advocacy 

campaigns) 

  
  

  

MINI MOBILITY MOMENTS 
1. Generate content ‘moments’ along key themes e.g. World EV Day, IEA Outlooks 

What does the business want to be famous for in this space? 

2. Position bp people as voices of expertise in electrification 

Ongoing outreach to introduce key spokespeople to target trade and specialist media. 

Google Ad-Word data to develop ideas 

3. Identify key ‘global’ opportunities/dates to generate awareness 

Seeking ways to leverage existing bp channels, including Instagram and Twitter — and explore 
opportunities to work with partners’ communications. 

4. Stakeholder engagement 

Identifying more key contacts and partners will to share bp story through Jessica Burton team     
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2021 communications programme wv 

Activity to raise the profile of bp’s next gen mobility strategy wy 

  

  

Reaching 2021 charging network milestones in GER (500 UFCs) and UK 
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